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Disclaimer 

 

 This disclaimer governs the use of this e-book. By using this e-book, you accept 

this disclaimer in full. 

 

 The  e-book contains  information  about  Instagram App  and twenty20 

website. The information is  not advice, and should not be treated as such. This 

ebook or the involved entities are not affiliated to Instagam.com, twenty20.com 

or their subsidiaries. 

 

 You  must  not  rely on  the  information  in  the  ebook  as  an  alternative  to  

financial advice from an appropriately qualified professional. 

 

 We will not be liable to you in respect of any losses arising out of any event or 

events beyond our reasonable control. 

 

 We  will  not  be  liable  to  you  in  respect  of  any business  losses,  including  

without limitation  loss  of  or  damage  to  profits,  income,  revenue,  use,  

production,  anticipated savings, business, contracts, commercial opportunities 

or goodwill. 

 

 We  will  not  be  liable  to  you  in  respect  of  any  special,  indirect  or  

consequential loss or damage  
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Copyright Notice 

Copyright 2015 © ProfitsGram.com 

 

 We  own  the  copyright  on  the  material  (including,  without  limitation,  the  

text,computer code, artwork, photographs, images, in this book). 

 

 We do not grant you any other rights in relation to this material. In  other 

words, all other rights are reserved. 

 

 For the avoidance of doubt, you must not adapt, edit, change, transform, 

publish, republish, distribute, redistribute, broadcast, rebroadcast, or show or 

play in public this website  or  the  material on this website (in  any form  or 

media) without our prior written permission. 

 

 We take the protection of our copyright very seriously. If  we find out  you  have 

used our  copyright  materials in  contravention  to  the  license above,  we  may 

bring legal proceedings  against  you,  seeking  monetary  damages  and/or  an 

injunction to stop you using those materials. You could also be ordered to pay 

legal costs. 

 

 If you become aware of any use of our copyright materials that contravenes or 

may contravene the license above, please report this by email to 

trevor@profitsgram.com . 
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Introduction 

 

Instagram is an incredibly popular photo sharing social network. You can add filters 

and captions to your photos, earn likes, and gain followers.  

You can also follow friends, celebrities, and other folks to receive their pictures on 

your Instagram feed.  

If you've got a knack for taking interesting pictures, or want to convert a lot of 

followers into customers, there are several ways you can start earning money on 

Instagram. 

Take a guess how many active monthly users Instagram has. 

5 million? 100 million? Way off. The answer is a whopping 300 million. 

To put that number in perspective, that’s more than Twitter, Tumblr or Snapchat — 

and it eclipses Pinterest’s 70 million. In terms of active users, Instagram grew by 

64% in 2014, making it one of the fastest-growing social media platforms around. 

Clearly, Instagram is BIG — and businesses are taking notice. Translation: They’re 

willing to pay for popular users to post about their brand.Somehow,   behind   this   

impressive   number   of zeros, each user has maintained his personality, likes, and 

preferences.  Each  user  remains  an  individual  with  his own, personal view of the 

world, and through Instagram, he can share it with million others. 
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Unlike Facebook, LinkedIn, and Twitter, Instagram exists in the moment. It lives in 

the day-to-day activities and musings of its users with no real desktop interface to 

facilitate activity. It is constantly accessible-only a tap away at  the  bus  stop,  in  the  

coffee  shop,  and  at  the family dinner table. 

 

This book will be your step-by-step guide to making money by using 

Instagram. 

Not only will you learn how to get started but you will also explore how to market 

your photos and give a boost to your income with a whopping $748 per month just 

by being a regular Instagram member. 

Do you love taking photos and sharing them with the world? Then this could be a 

great side gig for you. Here’s how you can make money with Instagram. 

 

Happy money making! Cha-ching!! 

  

Instragram holds its power in its personal touch. It offers people a great way to capture and 

share their thoughts, talents, and lifestyles. 

It is an incredibly creative expression of each of its users’ personality and this is one of the 

most important platform’s assets. 
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Getting Started With Instagram 

 

Instagram users often say: “Facebook lacks soul; Instagram is all soul and emotion”. 

And they’re most probably right! Storytelling and the experiences’ sharing through 

images is what attracts people like a magnet to the fast growing Instagram.  

 

Before you start cashing with Instagram, it is important to note that Instagram was 

acquired by Facebook in 2011 for $1 Billion USD in cash and Facebook stock. There 

is a reason why Facebook made a smart move. 

 

What began as a simple photo-sharing app among friends has grown into a global 

community of consumers and brands. Instagram now has over 300 million 

members who share more than 70 million photos and videos each day. 

 

Home to creativity in all its forms, Instagram is a place where you can find 

everything from images of faraway places to the newest looks from today’s hottest 

fashion brands. The community continues to grow and thrive, and as Instagram’s 

user base increases, so do the benefits for celebrities, athletes, and brands. 

 

 

Instagram Insights 
 

Here are a few Instagram statistics that will help optimize your engagement and 

make the app a greater part of your marketing strategy. 
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Official user stats 

Instagram has 300m monthly active users. 

70% of these people are outside the US. 

Overall there have been 30bn photos shared through the app. 

On an average day Instagram users post 70m photos and hit the ‘like’ button 2.5bn 

times. 

Demographics 

In Q2 2014, 20% of internet users aged 16-64 had an Instagram account. This is up from 

15% in Q2 2013. 

The app is more popular among younger people, with usage at 41% among those aged 

16-24 and at 35% among 24-34s. 

51% of users are male while, you guessed it, 49% are female. 

 

 

1. At 4.21%, Brand Engagement Rates Highest on Instagram 

 

That means the app delivered brands 58 times more engagement per follower than 

Facebook and 120 times more engagement per follower than Twitter. 

 

2. 50% of Comments Are Posted in the First Six Hours 

 

Most comments on Instagram happen quickly. On average, posts by top brands 

receive 216 comments, with 50 percent of comments being posted in the first six 

hours and 75 percent posted in the first 48 hours. 
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3. Adding a Location Results in 79% Higher Engagement 

 

In addition to @mentions and hashtags, there’s one more thing that’s likely missing 

from your Instagram post: location. 

4. Open Backgrounds and Single Dominant Colors Return More Likes 

 

 

 

In order to determine which types of photos drive high-performing Instagram 

posts, Curalate examined more than 30 image features across more than 8 million 

Instagram images. Here are some of its most noteworthy findings: 
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 High lightness generates 24 percent more likes than dark images. 

 

 A high amount of background space generates 29 percent more likes than 

those with minimal space. 

 

 Images featuring blue as the dominant color generate 24 percent more likes 

than images that are predominantly red. 

 

 A single dominant color generates 17 percent more likes than images with 

multiple dominant colors. 

 

 High levels of texture generate 79 percent more likes. 

 

 While the study lacks data on why these settings are preferred, Curalate 

theorizes that the absence of chaos helps viewers focus, while various ridges 

and shadows “grab eyeballs and cause a user to stop and take a harder look 

at a photo.” Of course there isn’t a set formula that promises success 
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5. 60 Million Photos a Day 

 

With Instagram’s high photo upload rate – 60 million a day! – you can expect more than just 

a more active user base. You can also expect more people – who may not even be on 

Instagram  
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6. Likes, Comments and  Hashtags 

 

A lot happens on Instagram that doesn’t involve uploading photos. 

Users post 1,000 comments every second and like posts 1.2 billion times a day. It’s 

simply more evidence of the kind of activity your brand is looking for.  
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Start Earning with your Instagram Galery 

 

 

Twenty20.com is a service that provides mobile photography marketplace 

to people who need and connects the most talented mobile photographers with 

digital creators who are always looking to buy stunning images for their designs. 

Every photo you will link to Twenty20 will be a royalty-free license. 

Twenty20 can be accessed via our iPhone app or on the web at (link: 

www.twenty20.com) 

Some of the Top Brands that are relying on Twenty20 for their marketing, 

social media and design needs! 

 

 

 

 

 

 

 

 

www.twenty20.com
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1. How to set up a Twenty20 Seller account. 
 

If you are a Photographer, you can create a Twenty20 account by following these 

directions: 

 

1. Go to the Twenty20 homepage: https://www.twenty20.com 

2. Click the 'JOIN' button at the top right 

3. The popup shown below will appear on your screen, click on 'Sell Your Work' 

 

 

 

If you have an iPhone: 

Click on the black download button that looks like the one below

 

 
 

 

https://www.twenty20.com/
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2. How do I earn from my sales? 
 

When you sell your images through Twenty20, your payment will be deposited into 

your PayPal the first week of every month. When your image sells through one of 

our partners, your payment will be deposited into PayPal at the end of each quarter 

(March, June, September, and December). 

 

3. How Much commissions do I earn from my photography? 
 

Photographers earns: 

100% commission from winning photo challenges,  

80% commission on single photo licenses  

20% commission on sales from subscription plans.  

 

 

 

http://paypal.com/
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They handle customer support, transaction costs, image curation & legal support 

(digital licensing). You simply need to add photos, enjoy exposure, and make 

money! 

 

When your digital image sells through a Twenty20.com partner’s, you earn 50% 

commission since in that instance, we don't incur any sales/support costs and pass 

the savings to you. 

 

 

4. The Types of Photos that Sells like Crazy 
 

Your mission in this is to be a creative photographer and gain exposure and sales 

for your photography. The following guidelines will help you get the best photos 

submitted and increase your chances of success with sales. 

 

 High-resolution photos: Photos are priced according to their size, with large 

photos being most valuable to buyers because they’re more applicable for a 

variety of use cases. Larger file sizes also capture more vibrant colors. 

 

 Photos of people: Brands love to buy images of real people in order to 

provide an authentic face to their brand. All images of people must have the 

individual permission of each person in the shot given in order to be 

available for purchase. For more info on asking permission, check this out. 

 No watermarks, brands, or logos: Buyers cannot purchase an image that 

has markings from any other entity, such as the Nike Swoosh on someone’s 

clothing or the McDonalds Golden Arches on a billboard in the background of 

your shot. 

 

 Aspect ratios: When uploading photos to Instagram, many photographers 

crop their photos to have black or white bars on the edges so that a photo 
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fits in square format. Upload your original photos to Twenty20, and buyers 

will be much more interested. 

 

 

 Accurate tags: Providing tags and keywords that describe your photo well 

will help the right buyers be able to find your photo when they are searching. 

 

 Not overly edited: Buyers are looking to use your photos in the way the 

style that they need it. Editing photos too much can corrupt the number of 

possible uses that a more raw version may have been great for. 

 

 

Another Important aspect in selling trough Twenty20 Platform is how you select 

your keywords for your photos. 

 

 

Buyers are looking for photos that have keywords like Family, Medical, Christmas, 

Business, Beach, etc. In order to help buyers find your photos, make sure to 

keyword them appropriately for what is happening or being displayed in the photo. 

Use the caption to describe the photo, but use keywords to categorize things the 

photo represents. 
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Here are some clear examples of how your keyword selection should look like. 

 

Good Keywords:  

 “French bulldog, puppy, pet, cute, doggy,” 

Bad Keywords: 

“baby, newborn, dawg, floor, eyes, nose, 

canon, photography, mr.snugglesworth, los 

angeles, dogsofinstagram” 

 

 

Good Keywords: 

“work, desk, desk job, cubicle, typing, 

computer, office, office space, job, woman” 

Bad Keywords: 

“staring, bored, binders, notebooks, inside, 

plant, hair, san diego, almosttheweekend” 
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5. How to Add Keywords 
 

On the app: 

 Navigate to your gallery by clicking the bottom right person icon 

 Click on any photo you wish to edit 

 Click "Add Keyword" 

 Type in the keyword you want to add, click "Next" if you want to add multiple 

keywords 
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On the website: 

 

 Click the top right icon which lists your menu, and choose "My Gallery" 

 Click on any photo you wish to edit 

 Underneath the photo choose "Edit" to update keywords and caption 
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6. Connecting social media accounts 
 

To connect your Instagram or Facebook account: 

1. Go to Twenty20.com and login  

2. Click on your username on the top right of the page 

3. Select Settings from the drop down menu 

4. Click on Social (next to Account) 

5. Click the blue button that says "Connect" 

 

 

 

 

Instagram: 

If you registered with Instagram when you joined Twenty20, that will remain the 

Instagram account attached to your Twenty20 gallery.  

 

Facebook: 
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When you want to share Twenty20 photos on Facebook, the iPhone app or website 

will verify with the Facebook account you're currently logged into on the phone. If 

you are not currently logged in on the phone, you'll be asked to log in.  

 

Twitter: 

When you want to share Twenty20 photos on Twitter, the iPhone app or website 

will verify with the Twitter account you're currently logged into on the phone. If you 

are not currently logged in on the phone, you'll be asked to log in. 

 

7. Optimize your Account and add your Photography to Gallery. 
 

In order to have success with Twenty20 you must make sure your Profile there is 

setup and optimized to make the best first impression to your buyers. 

So first step is to Add the following details on your profile: 

 

 Add your best photo as profile picture. 

 

 Change the username to reflect upon the photos you will have listed there. 

 

 Add your Link/ Facebook or Instagram profile in the URL field.  (Check image 

bellow). 

 

 Add a great looking cover photo.  

 

 Bio Description must be honest to reflect your style personality from your 

photography style. 
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Now upload all photos from your Social platforms connected to your Twenty20 

Account. Just select the photos you want to upload. And that’s it. It’s that simple. 
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You can add photos from : 

Facebook, Instagram, Your PC, Google Drive, Flickr, Picasa, OneDrive 

 

 

 

 

8. Connecting PayPal Account and Widraw Earnings. 
 

When you make a sale on Twenty20 (congrats!) we will send your commission to 

your Paypal account. Make sure you've connected your Paypal to Twenty20 by 

doing the following. 

 

In the app: 

 Navigate to your gallery and choose the gear icon in the top left 

 Select "Paypal email address" 

 Enter in the email address associated with an existing Paypal account 

 Click "Update" before leaving the screen 
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On the website: 

 Click your username in the top right, and choose "Settings" 

 Click the "Payment" tab and click "Edit" 

 Enter in the email address associated with an existing Paypal account 

 Click "Save" 
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How to get Permission to sell on Twenty20 Digital 

 

Prepare your gallery by making sure that your photos with people in them have the 

appropriate permissions from those in the shot. 

Buyers love photos with people in them, but can’t always use your photos. 

Photos with recognizable people in them need permission granted to be sold. 

When in doubt, get permission. 

These Type of photos need permission to be sold on Twenty20.com : 
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These photos do not need permission; they have no recognizable people: 
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If you’re not sure if you need to get permission for a particular photo, you probably 

need permission from the people in the photo. 

Kickstart your Photo Selling on Twenty20 

 

1. Using  Challenge Topics to boost your sales and followers 
Twenty20 Challenges are a fun way to engage with the community and get 

feedback on your photography. 

 Did you know that Challenge topics are created based on what buyers want?  

Even if you’re not in the Top 20, you still have an excellent chance to sell your 

photos, especially if they have keywords. 

 If you’re wondering how to sell your photos,  take a look below. 
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Check out the Open Challenges and also the upcoming ones and make sure you 

participate at the most of them this is a simple way to make your name noticed 

among the community. 

Get discovered and sell your photos to brands & digital creators. Earn money doing 

what you love. 

 

2. Establishing a good name for yourself 
 

One of the very first things you’ll do when you create an account at Instagram and 

Twenty20.com is to choose a username (sometimes called a member name or 

nickname). 

https://www.twenty20.com/challenges
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Perhaps your nickname from college days will cross your mind, or you might just 

use your Xbox gamer tag for everything. There’s nothing wrong with choosing a 

creative or clever name, or even something odd like “suckaheadjivemamacow” (true 

story), if that is what  you really want to do. 

 

But   you   may   not   want   to   go   through   your Twenty20 Business profile being 

known as “crawlinghomedrunk” (true story). I’ve seen many people build their 

careers from their start on Twenty20, so ask yourself: 

 

Do you have a blog or website that might suggest a good name? 

Do you have an existing business that you want to tie into? 

Do you want to carry the same name across all sites? 

Do you want to carry the same name across other social media outlets 

like Twitter or Flickr? 

I’m not trying to make this more complicated than it needs to be, or even suggest 

that the first name you pick is carved in stone, as most sites should allow you to 

change your username (though I can’t claim for certain that all will). 

 

I just want to suggest that you give it some thought now, because down the road 

you might find it harder to switch—and, in addition, to lose any name recognition 

you may have built with customers—or you may find that all the really good names, 

like “shooterguy,” are already taken. Just keep in mind that this will be the name 

that people will come to know you by, and that many people might never know 

your real name. 

 

3. How to keep it professional and earn more commissions. 
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My hope is that all the material in this guide will get you through the door easily 

and start making money on Twenty20, but here are a few important tips to keep in 

mind: 

 

 Submit your best work. 

This is your chance to show what you are capable of, so don’t mess around with 

snapshots on your hard drive from your last vacation. Go out and create your 

gallery with a clear theme in mind, after establishing who you are addressing and 

what they are up to. 

 

 Keep it simple. 

Don’t go gear crazy. Think simple compositions that communicate a simple 

message might do much more than a complicated idea which loses substance and 

confuses your audience. 

 

 Use Relevant Hashtags 

Hashtags are more than just an opportunity to be clever; in fact, they’re an 

important marketing tool.  

Adding relevant hashtags to your photos allows you to be found by users interested 

in the type of content you post.  

You can find, copy and paste the most popular hashtags by category from websites 

like TagsForLikes, but don’t overdo it. 

 

 Post Beautiful Photos 

It probably goes without saying, but publishing beautiful images is instrumental to 

gaining followers on Instagram. In addition to posting consistently, your success 

score will reflect the quality of the photos you shared 

 

 Keep it clean. 

http://www.tagsforlikes.com/
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Watch out for the easy technical problems that inspectors hone in on like 

bloodhounds. 

 

 Choose a diverse range of subject matter. 

Ten variations of an apple on a white background will get you sent to the back of 

the line. Play to your strengths and interests, but show some variety. 

 

 Click or designing an original image. 

You’ll want to provide others with different, high quality photos, that can be 

downloaded across varied audience. 

 

 Choose a target and find out all about it. 

Then, just deliver it what it needs. The best is to start with the ones you already 

know and are in contact with. For example, if you are a new mom, for sure you are 

socializing with other moms and know all about what their shopping list include. 

Why not offering some great canvases for baby’s room or some awesome greeting 

cards for babies’ anniversaries? 

 

 Focus on Engagement 

You can have a massive following on Instagram, but without an engaged fan base, 

your photos aren’t going to be worth much. It’s important to interact with your 

followers on a regular basis; show them you are a real person and that you care 

about their feedback. 

 

 

“Take your time to really grow an engaged audience… That involves work on your end. 

We have always been firm believers that social media is social so we interact with our 

followers and the people we follow. The more you engage with others, the more eyeballs 

on your work,” 
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 Be proactive and promote yourself. 

Though I already made a few promotion suggestions, we will discuss more about it 

in the next pages. The main idea is not to wait for the Instacanvas to do all the work 

for you. You’ll have to stand out and let people know about your work. 

 

4. Pushing over the Confort Zone 
 

The idea of this guide is about building a solid foundation for making money through 

Twenty20. This is not an easy and quick path to richness. It is a very accessible learning 

opportunity, and a way to grow and develop your craft while generating income along 

the way. 

 

I wanted to focus on a few resources that I really don’t want you to miss. These are 

all resources I use frequently, are all lovingly maintained by other contributors who 

are willing to share their experiences and expertise to provide these services to the 

rest of us, and, these are all free.  

 

From these, you will discover new resources, head down new paths, find new tools, 

and stay connected to everything you need to know beyond what this book can 

offer you: 
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 Instagramers (instagramers.com) 

This is the original blog about all the important happenings in Instagram. It is a well 

- respected resource among contributors. 

 

 Rich kids of Instagram (richkidsofinstagram.tumblr.com) 

This is another popular blog maintained by Instagrammers. The site is a resource 

pool of valuable tips and tricks. 

 

 Official Instagram Blog (blog.instagram.com) 

This is the official Instagram Blog. You will find latest policies and updates related to 

Instagram. 

 

 Lifeinsketch (lifeinsketch.com) 

This  is  a  real  resource  around  tips,  ideas,  and  other  tools  for  Instagram  and 

http://instagramers.com/
richkidsofinstagram.tumblr.com
blog.instagram.com
www.lifeinsketch.com
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Twenty20. 

 

 Gramblr PC & MAC (gramblr.com) 

It´s quite frustrating at times that you can´t post on Instagram from your 

computer or you may want to change something on your pictures with some 

software you have on your computer. With Gramblr this trouble ends. 

You can easily upload a picture from your disk, edit the title and then upload it. 

Bear in mind that you will need to resize the picture in order to fit 

on Instagram it needs to be 650×650, but follow the link bellow to the another 

tool that does that for you. 

 

 

 

 

 

 

 

http://gramblr.com/uploader/
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 JustUnfollow – PC | MAC | iOS | Android 

 

Have you ever wonder who´s not following you 

back on Instagram. Well, with JustUnfollow that can 

be unveiled.  

You can check who´s following you and who´s not 

and you can unfollow people that does not 

reciprocate your following. 

If you want to gain more followers, JustUnfollow 

gives you also the option to copy followers from 

other accounts.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://itunes.apple.com/in/app/justunfollow/id528626975?mt=8
https://play.google.com/store/apps/details?id=com.justunfollow.android&referrer=utm_source%3Dwebsite%26utm_medium%3Dmobile%2520page%26utm_campaign%3Dself%2520promotion
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 Iconosquare – PC | MAC (iconosquare.com) 

Iconosquare is probably one of the most powerful analytical tools for Instagram. 

However is only useful if you are interested on knowing your account’s stats and 

want to optimize it. 

With this tool you can check which filters work better, top hashtags being used on 

Instagram, graphs with engagement on your account, a monthly report on your 

stats and much more.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://iconosquare.com/
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 Instasize – iOS | Android 

Have you ever tried to upload a picture and were 

forced to crop out something that you didn’t want 

to? Everyone had this problem before but is sorted 

easily with Instasize. 

 

A very simple app for iOS and Android that allows 

you to redefine the size of your picture in order that 

nothing is cropped out on Instagram. Very smooth 

and simple to use.  

 

You can also create multiple photo compositions to 

publish in just one photo. A pretty neat app. 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://itunes.apple.com/us/app/instasize-post-entire-photos/id576649830?mt=8
https://play.google.com/store/apps/details?id=com.jsdev.instasize&hl=es
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 Picdeck – PC | MAC (picdeck.co) 

 

If you are addicted to Instagram and want to follow hashtags, this web tool 

is perfect. This is sort of a Tweedeck look a like app but for Instagram 

where you can get a feed for hashtags or specific users. It’s a very simple 

tool but could have a bit more of interaction, nevertheless it does what is 

meant to. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 INK 361 – PC | MAC (ink361.com) 

I only came accross with INK 361 very recently, but it’s for sure a tool that I´ll be 

using more in 2015. INK 361 is a beautifully designed app that combines a bit of a 

few apps I’ve mention before on this post. 

 

http://picdeck.co/
http://ink361.com/
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It has a deck like Picdeck and the stats from Iconosquare and a much better screen 

than Instagram to visualize your feed. You can also explore popular and trendy 

accounts as well as an Editor’s choice. If you really like a picture from an 

Instagramer you can also get it framed and bought it through this tool. 

 

Another cool feature is that you can create circles (similar to Google +) in order to 

organize people you follow based on the themes you want to choose. 
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 Instaport – PC | MAC (instaport.me) 

 

If you are concerned about losing your photos posted on Instagram just visit this 

site. You can easily backup your photos from Instagram to your hard drive. As easy 

as it sounds 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This is a list of a bunch of tools that I think that can improve a lot your connection 

with Instagram. There are no favourites, all are amazing tools to improve 

performance, management and engagement. 

http://instaport.me/
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The 5 Best Free Instagram Analytics Tools 

 

1. Iconosquare (formerly known as Statigram) 
 

Iconosquare, which some of you may know as Statigram, appeals to both the 

average social media user as well as big brands employing the social tool to 

increase business. 

The desktop app provides both high-level and in-depth analytics, including the total 

number of likes received, a history of your most liked photos throughout the 

duration of your account, the average number of likes and comments you receive 

per photo, follower growth charts, and so much more. 

But it doesn’t end there. 

Iconosquare also allows users to add a custom Instagram tab to their Facebook 

pages to boost cross-channel engagement, and the social tool also has an embed 

feature to showcase your Instagram photo gallery on your website. 

If you don’t mind paying to play on Instagram, you can also utilize Iconosquare’s 

content functionality, which lets you create Instagram contests and promotions to 

increase your follower base and engage with your community. 

 

2. SimplyMeasured 
 

If you need to present a high-level summary of your brand’s Instagram account to 

your team or management executives, you’ll want to check out SimplyMeasured’s 

free Instagram user report. 

 

The web-based report is available for accounts that have up to 25,000 followers, 

and users can expect to receive a comprehensive two-month report that reports 

analytical data like average engagement per photo, keyword analysis for 

http://iconosquare.com/
http://simplymeasured.com/freebies/instagram-analytics
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comments, most active followers, best time to post to receive the most 

engagement, top locations and filters, and so much more. 

For a free report, it’s arguably the best and easiest breakdown that you’re going to 

get. 

 

3. InstaFollow 
 

This mobile app—available to both iOS and Android users—is a simple tool that 

provides insight specifically about your follower base. 

 

Upon downloading the app and syncing it up with your Instagram account, you’ll be 

able to: 

 

 Track new followers and unfollowers 

 Track followers who you don’t follow back 

 Track users who you follow that don’t follow you back 

 Follow and unfollow users with a simple tap inside the app 

 With this type of data at your fingertips, you’ll be able to get a better handle 

on who your followers are and how you can increase your following. 

 

4. Union Metrics 
 

Similar to SimplyMeasured, Union Metrics also has a web-based tool where users 

can receive statistics and data about their Instagram account “in just two minutes,” 

according to the company. 

Union Metrics boasts that they’ve incorporated some of the algorithm from their 

paid tool into the free report, which includes data such as when the best time to 

post is, what hashtags receive the most engagement, who your top fans and 

followers are, and what type of content you should either produce more of or cut 

back on. 

https://unionmetrics.com/free-tools/instagram-account-checkup/
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Though not as insightful as SimplyMeasured, Union Metrics is still worth two 

minutes of your time for some really great data. 

 

5. Crowdfire (formerly known as JustUnfollow) 

 

Crowdfire is a free Instagram and Twitter analytics tool that can be used on both 

the web and via mobile device (on iOS and Android). 

 

The app is essentially a relationship management tool, helping users find and 

identify who their inactive followers are as well as who is unfollowing them. The 

free tool also helps you find new follower opportunities, locating relevant users to 

follow based on your current following habits and hashtags. 

 

Additionally, have you ever taken a photo and forgot to post it to your IG account? 

With Crowdfire, you can set up the app to remind you to upload a photo at a 

specific time to post to your account. 

 

Alternative Ways to Earn Using Your Instagram Account. 

 

Sell Sponsored Posts 

Most people earn money on Instagram by publishing sponsored posts, which are 

images featuring and tagging a product or service. If you have a large and engaged 

following, brands will pay you handsomely for this publicity. 

Brian DiFeo is the co-founder of the The Mobile Media Lab, a company that 

connects Instagram users with brands. “On average, an Instagrammer that’s got a 

good 100,000 followers, is consistently putting up great photos and their audience 

really likes what they’re doing, can be making between $5,000 and $10,000 a 

month,” he says. 

 

http://www.crowdfireapp.com/
http://themobilemedialab.com/
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One majorly successful example is @NewYorkCity, an account run by 25-year-old 

Liz Eswein. On top of a fee for taking a specific number of images, she charges $1 

per like gained on each sponsored post. To give you an idea of what she earns, 

many of her sponsored photos gain over 20,000 likes each. 

 

Offer Brand Takeovers 

Instead of sharing sponsored posts on your own account, you can earn money by 

doing an “Instagram takeover.” Just like it sounds, this involves posting photos on 

someone else’s Instagram account. Either the brand gives you temporary access to 

their account, or you simply supply them with the photos and accompanying 

descriptions and hashtags. 

For travel accounts, this works particularly well. “We supply 5-7 amazing images to a 

company or tourism board and they feature our photos showcasing how we see 

the destination,”  

 

Sell Your Account 

Once you have a hugely successful account, you can sometimes even sell it for a 

profit. “Accounts that have 500K to a couple million followers can be sold for six 

figures,” according to Carlson. 

 

Learn From These Successful Instagram Accounts 

Aside from the success stories we’ve featured in this article, here are some other 

top Instagram accounts to admire and emulate: 

@GaryPepperGirl: One woman’s fashion and lifestyle photos (1 million followers) 

@JoyTheBaker: Food and baking photos (181K followers) 

@PurposeOfEnvy: Gorgeous landscape shots (894K followers) 

@TheFatJewish: Funny photos and quotes (2.9 million followers) 

@JenSelter: Fitness model famous for her rear end (5.3 million followers) 

@MannyTheFrenchie: French bulldog adorableness (640K followers) 

http://instagram.com/newyorkcity
http://instagram.com/garypeppergirl/
http://instagram.com/joythebaker
https://instagram.com/purposeofenvy/
http://instagram.com/thefatjewish
http://instagram.com/jenselter/
http://instagram.com/manny_the_frenchie/
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Can You Make Money with Instagram? 

If you’ve got creativity, a photographic eye and a smartphone, then you’ve got the 

tools necessary to become a successful Instagram entrepreneur. (A selfie stick 

might come in handy, too.) 

 

But don’t forget about the most important elements: time and effort. Making 

money on Instagram is about more than just taking beautiful photographs: You 

need to post consistently and engage with your followers. 

You’ve now got the skills and know-how to start making money using Instagram 

amazing opportunities and your photography hobby! 

 

 “There are so many different ways that you can make 

money from Instagram, the sky is the limit.” 

 

 

 

 

 

 

Thank you for purchasing ProfitsGram E-book hope it was a good read and I look 

forward to get your feedback on your success on instagram money making journey. 

You can email me anytime at mailto:trevor@profitsgram.com 

mailto:trevor@profitsgram.com

